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1. Ddc Diém Chung clia Ngudi UBng Cafe Dic San
D3 Tudi : T 25-40 tubi. La nhém ngudi trudng thanh
Thu Nhap : Trung binh dén cao & &n dinh

g0 (Syzteies 2y G 1;:“‘:'“ Pubup * Gido Dyc : Thudng c6 trinh dd hoc vén cao, nhan thifc vé sifc khde va méi trudng. C6 kién thirc vé
wisie | - LI 71T cafe va quan tam dén'ngnfﬂn g6c, qué trinh san xudt clia san pham. )
[ e pol o S ™ [t I unea) 2 '_"5'9‘1“ b.ianh vi * Phong Cach S6ng : L6i s6ng hién dai, nang ddng, thich kham pha nhifng diéu méi meé va trai
1N cla ho la clahora nghiém cac dich vu cao cép.
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B T e e :; B e i ‘:: :: ;: Tamly . * S& Thich : Yéu thich nhifng loai cafe c6 hudng vi ddc ddo, dudc ché biﬁn cén than tif cac hat cafe
I [ e e P P T D cdahold S& thich chét [Udng cao. ThuBng xuyén thif nghiém cac loai cafe khac nhau dé tim ra loai yéu thich nhét.
i | M B % ai? cla ho? + Mua S&m : Xu hu8ng mua cafe tif cic cifa hang chuyén ban cafe dic san

Noude: Tio s tr 56/ cia T6og cyc Hil qusn
https://vinanet. g-san/xuat-kh phe-sang
indonesia-tang-ky-luc-779865.htm!

* Théi Quen : Dén céc quan cafe dic san dé trai nghidm khong gian va dich vu.

3. Insight va Mong Mudn
* Chat Lugng va Xuét X{f : Mudn biét ro & danh gia cao vé ngudn gdc clia hat cafe, tif nong trai nao,
Xudt khdu [N diéu kién trong trot ra sao.
tif VN qua Indo ) ’ Cafe dédc'san Trai Nghiém : Khong chi ddn gian 1a udng cafe, ho con mong mudn c6 mot trai nghiém toan dién,
(Spedialty coffee) j if khéng gian quan, cach phuc vy, dén cich pha ché.
— e — Tinh B3¢ Déo : Ho thich nhilng san pham c6 tinh ddc ddo, khac biét, va khéng dai tra.
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"y l,(ready'm'dri"k)\ e Thong qua ké hoach hoach dinh da trinh bay, c6
- 7 - . 2 hang muc thufc thi bao gém :
o & Cafe goi X 1. Marketing plan : Chi tiét cho céc hang muc
“ . I | I I I / linstant coffee) cia k8 hoach nay
L b ey e o Vi m iy 0E e 3 2.CIP : Xay dyng lai bd c6t I6i & hinh hod n6
e . thanh cac tai liéu truyén thong dé sif dung vé
Ngudn : Ngu&i'liéu dung Indonesia ¢ sau
58 thich ubng cafe da dang,

https://coffeegeography.com/2023/0
5/24/annual-coffee-report-on-
indonesia-2023/

Vgreenpro | G

tiém nang

tric thudng hidu cho tifng san phdm gdm :
+ Tén & cu chuyén riéng
* Dinh viriéng

Dién hinh thanh cong : Fore Coffee

tif cafe truyén thdng dén cac
loai cafe hién dai va dic biét.

Phén khic ]

B2B

Thdi gian hoan thanh yéu cdu hién tai dén trudc
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3. Brand Architecture : Xay dufng hé thdng kién ]
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Plan orientation

Build by L& Hoang
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1. Phén khic thi trugng : 1. Website : o = I
Tém trun: & c;u ca;; trb' len hnps:llvgre.enwo.com/ Binh hu6ng & ¥ tudng ban déu Tim hiéu va phan khc thi trung Brand Story B Y v Yy vyye
2.€6 6 dong sén phdm : 2. Fanpage : Chufa ¢6 cho tifng dong san phdm ’ + Chién Lugc Tiép Can D8 Tugng Nay
- 2 trong dé la cao cap, pha 3. Youtube : Chufa c6 N . T — ! _Truyén Théng: S dung céc kénh truyén théng
2 ; ; . u chuyén thudng nhin doanl . 125 3
trén g-ua»arabx:a & rg?usta. 4. Gmaps : Chua c6 SOuL . higu, hinh thanh (én nghiep dat ad dibu R 1 e T y (i 3 Emol}on need : JiEamaRazamanss 11 chuyén vé lifestyle, stfc khoe, va &m thuc dé tiép
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